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NEW IN PAPERBACK
Handbook on Gender in Asia

NEW IN PAPERBACK
Handbook of Megacities and
Megacity-Regions

Edited by Shirlena Huang, National
University of Singapore and Kanchana N.
Ruwanpura, University of Edinburgh, UK
‘Handbook on Gender in Asia provides
a nuanced understanding of gender in
multiple Asian contexts. Content covers the
global politics and privilege of research
and publishing and the emerging issue of
population ageing, health and elder care.
Gender and mobility figure strongly in a
section on migration and transnational
families, and authors examine gendered
labor in formal as well as informal,
precarious employment. This valuable compilation will appeal to readers
seeking multidisciplinary materials and engaging, reflexive voices of nonWestern scholars.’
– Michele R. Gamburd, Portland State University, US
2020 456 pp Hardback 978 1 78811 290 1 £160.00 / $235.00
2022 Paperback 978 1 0353 0020 4 £40.00 / $60.00
eBook • Elgaronline
International Handbooks on Gender series

– Roger Keil, York University, Canada
2020 448 pp Hardback 978 1 78897 269 7 £191.00 / $278.00
2022 Paperback 978 1 0353 0023 5 £42.00 / $60.00
eBook • Elgaronline
Research Handbooks in Urban Studies series

Innovative Pedagogies in Practice

International Perspectives on
Multilevel Governance and Local
Welfare

Edited by Andrea I. Frank, University of
Birmingham, UK and Artur da Rosa Pires,
University of Aveiro, Portugal

Edited by Yuri Kazepov, University of
Vienna, Austria, Eduardo Barberis,
University of Urbino Carlo Bo, Italy,
Roberta Cucca, University of Life Sciences,
Norway and Elisabetta Mocca, University
of Vienna, Austria
‘Urban contexts have been major sites for
the emergence of new social risks and the
reconfiguration of welfare in terms of actors,
governance and modes of provision. This
impressive Handbook elucidates ongoing transformations, through a
collection of up-to-date analyses and a path breaking dialogue between
different disciplinary perspectives.’
– Maurizio Ferrera, University of Milan, Italy
2022 480 pp Hardback 978 1 78811 614 5 £200.00 / $290.00
eBook • Elgaronline
Research Handbooks in Urban Studies series

Save up to 20% at e-elgar.com

‘What remains to be said about cities
when the planet is completely urbanized?
This astonishing new Handbook seeks
answers in the megacity-regions of the
world, especially in the burgeoning urban
constellations of eastern Asia. The book’s
diverse and topical chapters help planners
and decision-makers, and ultimately
inhabitants, to “find their bearings” in the
unmoored vastness of a planet of megacities.’

NEW IN PAPERBACK
Teaching Urban and Regional
Planning

Handbook on Urban Social
Policies
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Edited by Danielle Labbé, Université de
Montréal and André Sorensen, University
of Toronto, Canada

I

‘This is a well-written international
engagement with pedagogical innovation
and change in planning education. I agree
with the authors that right now, spatial
planning is crucial to planetary survival
but that there are profound challenges to
overcome. The book provides a range of
case studies that will provide the planning educator, or any other reader,
an opportunity to examine how context interfaces with pedagogical
approaches, and ultimately to learn from them.’
– Nancy Odendaal, University of Cape Town, South Africa
2021 320 pp Hardback 978 1 78897 362 5 £100.00 / $150.00
2022 Paperback 978 1 0353 0180 5 £30.95 / $45.00
eBook • Elgaronline
Elgar Guides to Teaching

For our electronic content, visit: elgaronline.com
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Handbook on Smart Growth

Handbook of Niche Tourism

Promise, Principles, and Prospects
for Planning

Edited by Marina Novelli, University of
Brighton, UK, Joseph M. Cheer, Wakayama
University, Japan, Claudia Dolezal, IMC
University of Applied Sciences, Austria,
Adam Jones, University of Brighton,
UK and Claudio Milano, Autonomous
University of Barcelona, Spain

Edited by Gerrit-Jan Knaap, University of
Maryland, Rebecca Lewis, University of
Oregon, Arnab Chakraborty, University of
Illinois at Urbana-Champaign and Katy
June-Friesen, Ph.D. candidate, Philip
Merrill College of Journalism, Editor,
National Center for Smart Growth,
University of Maryland, US
‘Full of counter-intuitive and often sobering
insights, this volume is not just incredibly
timely, it’s indispensable as a reference on
the past, present and uncertain future of the
smart growth ideal.’
– Xavier de Souza Briggs, Brookings Metro, US
2022 400 pp Hardback 978 1 78990 468 0 £155.00 / $220.00
eBook • Elgaronline

‘Tourism is now more dynamic than ever
across markets and products globally as
we move beyond disruptions. While the
context has changed, the opportunities
are many. This Handbook is not only a
vital contribution to our understanding
of tourism nuances, but a motivator for
renewed creativity and innovation. Whether
reading individual chapters or from cover to cover, this is not only a key
contribution to our understanding of niche tourism, but also a call to
action with relevant forward-focused insights.’
– Hannah Messerli, The World Bank, US
September 2022 c 480 pp Hardback 978 1 83910 017 8 £200.00 / $290.00
eBook • Elgaronline
Research Handbooks in Tourism series

NEW IN PAPERBACK
Rethinking Cultural Tourism
Greg Richards, Breda University of Applied
Sciences and Tilburg University, the Netherlands

Handbook on the Water-EnergyFood Nexus

‘Professor Greg Richards is the influential
founder of the field of cultural tourism
studies and his latest book builds on his 30
years of research and experience, as well
as offering fresh and thought-provoking
insights. In addition to a comprehensive
and reflective synthesis of previous works
on the subject, the book explores new,
dynamic and holistic models of cultural
tourism practices that challenge existing
approaches. The work has important
implications for experience design, place-making and cultural tourism
journey creation today and into the future.’

Edited by Floor Brouwer, Wageningen
Research, the Netherlands

– Melanie Smith, Budapest Metropolitan University, Hungary
2021 208 pp Hardback 978 1 78990 543 4 £75.00 / $110.00 September 2022
Paperback 978 1 0353 0677 0 £26.95 / $39.95
eBook • Elgaronline
Rethinking Tourism series

‘The evidence is clear that understanding
the trade-offs and synergies among
the water, energy, food and ecosystems
sectors can contribute to socio-economic
resilience and environmental sustainability.
Floor Brouwer has produced a compelling
collection of readings that offer a
comprehensive insight into the WEFE nexus.
This Handbook offers chapters on a variety
of nexus topics covering conceptual set-ups,
systems approaches, methods, capacity
development, knowledge transfer, governance and policy. This book will
become an essential reference for practitioners and researchers alike.’
– Maria Vrachioli, Technical University of Munich, Germany
August 2022 448 pp Hardback 978 1 83910 054 3 £195.00 / $285.00
eBook • Elgaronline

A Modern Guide to Creative Economies
Edited by Roberta Comunian, King’s
College London, UK, Alessandra Faggian,
Gran Sasso Science Institute, Italy, Jarna
Heinonen, University of Turku, Finland and
Nick Wilson, King’s College London, UK
‘A Modern Guide to Creative Economies
is essential reading for considering and
reflecting on how we build healthy,
equitable and sustainable conditions for
the creation, celebration and exchange
of human expression. The book, and its
collection of brilliant essays, offers fresh
insight that will inspire scholars, students,
and leaders in arts and culture to ask new
and different questions and ultimately to
imagine possibilities for not just growing our creative economies, but
also for sustaining the humans who are critical for creative expression to
thrive’
– Steven Tepper, University of Arizona, US
August 2022 308 pp Hardback978 1 78990 548 £130.00$180.00
eBook • Elgaronline
Elgar Modern Guides
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Save up to 20% at e-elgar.com
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For our electronic content, visit: elgaronline.com
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NEW IN PAPERBACK
A Research Agenda for Place
Branding

Handbook on the Tourist
Experience

Edited by Dominic Medway, Gary
Warnaby, Manchester Metropolitan
University and John Byrom, University of
Liverpool, UK

Edited by Dora Agapito, University of
Algarve, Portugal, Manuel Alector Ribeiro,
University of Surrey, UK and Kyle Maurice
Woosnam, University of Georgia, US

Design, Marketing and Management

‘Most key themes of interest to anyone
involved in place branding research are
covered in the governance, contexts and
experiences sections, and along with the key
grounding issues, the book contains some
very insightful case studies. In the final
chapter, Stephen Brown recognises that
while place branding may have peaked,
we now see more of a focus on destination demarketing. This book is
therefore very timely. Since global tourism was devastated in 2020 and
places seek to recover from the COVID-19 pandemic, a more considered
research agenda as outlined in this book may lead to places being better
managed with a focus more on sufficiency than growth, so we do not
face a need for destination demarketing again.’
– Heather Skinner, Manchester Metropolitan University, UK
2021 352 pp Hardback 978 1 83910 284 4 £105.00 / $155.00
September 2022 Paperback 978 1 0353 0679 4 £30.95 / $45.00
eBook • Elgaronline
Elgar Research Agendas

‘Finally a complete reference book on
the tourist experience! The editors and
authors with diverse backgrounds offer
multidimensional perspectives and leave no
stone unturned about tourism experience;
they cover a wide range of issues and
approaches from children to adults, from
world heritage sites to digital storytelling,
from emotions to well-being and from conceptual to empirical. An
original, informative and fun learning experience for all!’
– Asli Tasci, University of Central Florida, US
2022 424 pp Hardback 978 1 83910 938 6 £190.00 / $275.00
eBook • Elgaronline
Research Handbooks in Tourism series

Handbook of Innovation for
Sustainable Tourism
Edited by Irma Booyens, University of
Strathclyde Business School, UK and
University of Johannesburg, South Africa
and Patrick Brouder, Vancouver Island
University, Canada and University of
Johannesburg, South Africa

NEW IN PAPERBACK
Marketing Countries, Places, and
Place-associated Brands
Identity and Image

‘Innovation is the key to transforming
sustainable tourism from an ideal into a
reality. This insightful collection of essays
outlines how dominant growth and
competitiveness paradigms need to, and
can, be challenged by imaginative and
collaborative innovation. This is cuttingedge research on a vitally important and pressing topic.’

Edited by Nicolas Papadopoulos, Carleton
University, Ottawa and Mark Cleveland,
University of Western Ontario, London,
Canada
‘In a field not noted for its sense of direction
or purpose, Papadopoulos and Cleveland
have achieved that rare goal: a properly
curated collection. They have done this
with intelligence and panache, so this book
should move the field forward, and is also a
pleasure to read. Highly recommended.’

– Allan M. Williams, University of Surrey, UK
August 2022 392 pp Hardback 978 1 80037 273 3 £155.00 / $220.00
Research Handbooks in Tourism series

– Simon Anholt, Independent policy advisor, UK, and Founder, AnholtIpsos Nation Brands Index and City Brands Index
2021 392 pp Hardback 978 1 83910 736 8 £120.00 / $175.00
September 2022 Paperback 978 1 0353 0680 0 £37.00 / $52.00
eBook • Elgaronline

TEXTBOOK
Advanced Introduction to Spatial
Statistics
Daniel A. Griffith, University of Texas
at Dallas and Bin Li, Central Michigan
University, US
‘With widespread and increasingly
available georeferenced data, this book
offers a timely assessment of contemporary
methods, models, and metrics—such as
the eigenvector spatial filtering approach
to handling spatial autocorrelation—in
spatial statistics. I salute the authors for
this enlightening contribution! The book
will greatly empower us to better uncover
mechanisms behind georeferenced data.’
– Li An, San Diego State University, US
August 2022 200 pp Hardback 978 1 80037 281 8 £85.00 / $120.00
2022 Paperback 978 1 80037 283 2 £17.95 / $27.95
Elgar Advanced Introductions series
Course leaders - access your examination copy
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NEW IN PAPERBACK
Teaching Tourism

How to Engage Policy Makers
with Your Research

Innovative, Values-based Learning
Experiences for Transformative
Practices

The Art of Informing and Impacting
Policy
Edited by Tim Vorley, Syahirah Abdul
Rahman and Lauren Tuckerman, Oxford
Brookes University, UK and Phil Wallace,
University of Manchester, UK

Edited by Johan Edelheim, Hokkaido
University, Japan, Marion Joppe and Joan
Flaherty, University of Guelph, Canada
‘This book synthesizes the knowledge
and passion of 45 educators seeking to
re-imagine tourism education. It provides
a strong philosophical framework for
designing transformative, values-based
tourism curricula. With strong axiological
foundations and innovative student engagement exercises, it should be
required reading for educators wishing to contribute to a transformed
tourism world.’
– Pauline Sheldon, Professor Emerita, University of Hawaii, US
2022 320 pp Hardback 978 1 80037 455 3 £105.00 / $155.00
2022 Paperback 978 1 0353 0182 9 £30.95 / $45.00
eBook • Elgaronline
Elgar Guides to Teaching

‘There is a growing interest in improving
academic policy engagement in the UK
and internationally. However, we still
have a lot to learn about how to do this
work better. This book provides a novel
contribution, with authors drawn from UK
government, parliament, research funders
and academia. It focuses on three key areas: how academics articulate
the value and relevance of research to policy, the different ways in
which academic-policy engagement occur and how research impacts
upon policy. The contributors bring a vast amount of experience to bear
on these topics and as such help to move forward our thinking on how
academic-policy engagement might help to promote the use of research
to support policy making.’
– Annette Boaz and Kathryn Oliver, Transforming Evidence and London
School of Hygiene and Tropical Medicine, UK

Encyclopedia of Tourism
Management and Marketing

2022 288 pp Hardback 978 1 80037 895 7 £100.00 / $145.00
eBook • Elgaronline
How To Guides

Edited by Dimitrios Buhalis, Bournemouth
University Business School, UK

TEXTBOOK
Advanced Introduction to
Megaprojects

The Encyclopedia of Tourism Management
and Marketing is, quite simply, the definitive
reference work in the field. Carefully
curated by leading tourism scholar
Dimitrios Buhalis, this is the largest tourism
management and marketing ontology that
has ever been put together and offers a
holistic examination of this interdisciplinary
field.

Nathalie Drouin, Université du Québec
à Montréal (ESG UQAM), Canada
and KHEOPS, International Research
Consortium on the Governance of Large
Infrastructure Projects and Rodney
Turner, University of Leeds School of Civil
Engineering and the University of Warwick
Advanced Manufacturing Group, UK

August 2022 3528 pp Hardback 978 1 80037 747 9 £1400.00 / $1750.00
eBook • Elgaronline

‘Successful megaprojects are a rare
species. But here’s a book about exactly
this. The Elgar Advanced Introduction to
Megaprojects is a must read for anyone
interested in megaprojects. We all need to learn from the successes in the
field.’

A Modern Guide to Tourism
Economics
Edited by Robertico Croes, University
of Central Florida, US, and Editor of the
Rosen Research Review and Yang Yang,
Temple University and Executive Director
of the U.S.-Asia Center for Tourism and
Hospitality Research, US

– Bent Flyvbjerg, University of Oxford, UK
September 2022 c 224 pp Hardback 978 1 80088 331 4 £85.00 / $120.00
September 2022 Paperback 978 1 80088 333 8 £20.95 / $31.45
Elgar Advanced Introductions series
Course leaders - access your examination copy

‘This book is timely and a must-read
for both undergraduate and graduate
students. It offers excellent contributions to
the area of tourism economics. The scope
of coverage is broad with examples from
different settings. The book is written and
edited by excellent researchers and will
serve as an important guide for many years to come.’
– Albert Assaf, University of Massachusetts, Amherst, US
September 2022 c 448 pp Hardback 978 1 80037 875 9 £145.00 / $205.00
eBook • Elgaronline
Elgar Modern Guides
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OPEN ACCESS
The Role of Cities in International
Relations

Mountaineering Adventure
Tourism and Local Communities
Social, Environmental and Economics
Interactions

The Third-generation of Multi-level
Governance?

Michal Apollo, University of Silesia
in Katowice, Poland; Yale University,
US; Hainan University - Arizona State
University Joint International Tourism
College, China; Wakayama University,
Japan and Viacheslav Andreychouk,
University of Warsaw, Poland

Agnieszka Szpak, Nicolaus Copernicus
University, Robert Gawłowski, WSB
University in Bydgoszcz, Joanna
Modrzyńska, Nicolaus Copernicus
University, Paweł Modrzyński, UTP
University of Sciences and Technology
in Bydgoszcz and Michał Dahl, Nicolaus
Copernicus University, Poland
‘Cities have increasingly captured the
imagination of international scholars and practitioners. This “rise” to
fame is much talked about, but the international legal practicalities
often remain overlooked and in need of tangible insights. Taking us on
a much welcome empirical tour between security, climate, innovation
and migration, The Role of Cities in International Relations does just that
for European cities, with a timely intervention rooted in clear research
material – a useful read for lawyers and legal, as much as IR, scholars
alike!’
– Michele Acuto, University of Melbourne, Australia
September 2022 c 264 pp Hardback 978 1 80088 442 7 £90.00 / $130.00
eBook • Elgaronline
Cities series

‘Michal Apollo and Viacheslav Andreychouk
have embarked on an ambitious journey
as they document the social, natural
and economic impacts of mountaineering tourism, a rapidly evolving
field. Logically well-structured, with deeper insights from the field, this
remarkable book makes a convincing case of why mountains deserve a
special scholarly attention.’
– Sanjay K. Nepal, University of Waterloo, Canada
September 2022 178 pp Hardback 978 1 80220 937 2 £75.00 / $110.00
eBook • Elgaronline

Public Sector Entrepreneurship
Innovative Pricing Policies for U.S.
National Parks
Albert N. Link, University of North Carolina
at Greensboro, US

Property Rights and Urban
Transformation in China

‘The overcrowding of national parks around
the world is not a new phenomenon. This
book offers a classic economic rationing
technique – differential prices – as a policy
remedy to the overcrowding of U.S. national
parks. The implementation of this seasonal
pricing scheme is illustrated across several
examples of national parks. Professor Link
offers here a straightforward solution to an
old problem. This is a very valuable book to
all of us grappling with the overuse of public assets.’

Zhu Qian, University of Waterloo, Canada
‘Zhu Qian provides an incredibly thorough
treatment of property rights in China.
Most importantly, this remarkable book
investigates China’s urban transformation
corresponding to changing property
regimes. His explanations of the pivotal
role of state-controlled property rights
in China’s phenomenal urbanisation,
resettlement and urban-rural integration,
informality and property speculation are
highly original and insightful. The book is an
essential reading for those who are interested in urban development in
China and the grounded implication of property rights.’

– Nicholas Vonortas, The George Washington University, US
2022 144 pp Hardback 978 1 80392 068 9 £65.00 / $99.00

– Fulong Wu, University College London, UK
August 2022 240 pp Hardback 978 1 80220 660 9 £85.00 / $125.00
eBook • Elgaronline
Elgar Studies in Planning Theory, Policy and Practice

Political Change through Social
Innovation
A Debate
Frank Moulaert, KU Leuven, Belgium,
Bob Jessop, Lancaster University, Erik
Swyngedouw, University of Manchester,
UK, Liana Simmons, Political Scientist,
Food Activist, Italy and Pieter Van den
Broeck, KU Leuven, Belgium
‘This thought-provoking volume sits at the
nexus of social innovation and democratic
political theory and practice. Leading
international scholars compare and
confront different approaches to nurturing
emancipatory social change in a world increasingly encountering
populist politics and ruptures to “democratic” systems. It provides a
valuable landmark for anyone interested in solidarity-based social
relations and the potential for social political change.’
– Jean Hillier, RMIT University, Australia
2022 176 pp Hardback 978 1 80392 513 4 £75.00 / $110.00
eBook • Elgaronline
Elgar Dialogues series
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Our major subject collections are non-overlapping and provide
the most cost effective way of acquiring our eBooks. Our list
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