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Handbook of Technology
Transfer

Professional Team Sports and
the Soft Budget Constraint

Edited by David B. Audretsch, Indiana
University, US and University of Klagenfurt,
Austria, Erik E. Lehmann, University
of Augsburg, Germany and Albert N.
Link, University of North Carolina at
Greensboro, US

Edited by Rasmus K. Storm, Norwegian
University of Science and Technology,
Norway, Klaus Nielsen, Birkbeck University
of London, UK and Zsolt Havran, Corvinus
University of Budapest, Hungary

‘This Handbook edited by David Audretsch,
Erik Lehmann, and Albert Link is an
important contribution to the canon on
university technology transfer. Written by
well-known academics, each of the chapters
examines either vital issues in technology
transfer or national technology transfer
recipes. It will be essential reading for scholars, policy-makers, and
practitioners interested in the current state of thinking about technology
transfer.’
– Martin Kenney, University of California, Davis, US
Sept 2022 c 296 pp Hardback 978 1 80037 439 3 c £135.00 / c $195.00
eBook • Elgaronline

‘A new strand of literature has developed
which applies the soft budget constraints
approach to the problems encountered
in the European sports industry. Some of
the most important authors of this new
field, but also a prominent critic, have
contributed to this volume, which is a highly
recommended read for sports economists
and sports managers.’
– Egon Franck, University of Zurich, Switzerland
Sept 2022 c 256 pp Hardback 978 1 80037 598 7 c £95.00 / c $140.00
eBook • Elgaronline
New Horizons in the Economics of Sport series

The Rise of Blockchains

Elgar Introduction
to Designing Organizations

Disrupting Economies and
Transforming Societies

Miguel Pina e Cunha, Universidade
Nova de Lisboa, Portugal, Stewart
Clegg, University of Sydney, Australia
and University of Stavanger, Norway,
Medhanie Gaim, Umeå School of Business,
Economics, and Statistics, Sweden and
Luca Giustiniano, Luiss University, Italy

Nir Kshetri, University of North CarolinaGreesnboro, US

‘A must-read book to those interested
in the art of management in a fastevolving world. A complex environment
wherein organizations face increasing
paradoxical tensions among their goals and
accountabilities. Relying on their valuable
knowledge on paradox theory, the authors offer the readers key insights
from theory and real organizational cases, helping them understand why
different organizational designs emerge and when it is fruitful to apply
them.’

‘A must read for those interested in how
distributed ledgers are impacting the
political, economic, and social landscapes
of societies, both developed and
underdeveloped. Economists, politicians,
and anyone else involved in finance should
add this text to their reading list.’
– Jeffrey Voas, EIC Computer Magazine, US
Sept 2022 c 224 pp
Hardback 978 1 80220 816 0 c £85.00 / c $120.00 • eBook • Elgaronline

– Francesco Sguera, Católica-Lisbon School
of Business and Economics, Portugal
Sept 2022. c 192 pp. Hardback. 978 1 80392 218 8. c £75.00c $110.0
eBook • Elgaronline
Elgar Introductions to Management and Organization Theory series
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TEXTBOOK Advanced
Introduction to Social Capital

Trade Shows in the 21st Century
The Role of Events in Structuring
Careers and Professions

Karen S. Cook, Stanford University, US
‘Karen S. Cook, one of the most distinguished
contributors to the research on trust and
social capital, has done us an enormous
service with her Advanced Introduction
to Social Capital. Far more than an
Introduction, this book is also a critical
review, a presentation of new questions,
and a comprehensive case for importance
of studying trust, social capital, and their
relation to understand just about every
major aspect of contemporary society,
from health, to crime, to cyberspace, to
status, to social inequality. Newcomers will
find a clear, engaging, and well-written summary of the field; experts
will find an astute, fresh perspective that puts trust at the heart of the
social order, and that somehow manages to introduce new questions to
a well-established literature. Advanced Introduction to Social Capital is a
fantastic and strongly-recommended book.’
– Mario L. Small, Columbia University, US
Sept 2022 c 160 pp Hardback 978 1 78990 267 9 c £85.00 / c $120.00
Sept 2022 Paperback 978 1 78990 269 3 c £15.95 / c $24.95
Elgar Advanced Introductions series
Examination copies available on publication here

– Patrik Aspers, University of St. Gallen, Switzerland
Sept 2022 256 pp Hardback 978 1 80088 603 2 c £95.00 / c $140.00
eBook • Elgaronline

Edited by Roberta Comunian, King’s
College London, UK, Alessandra Faggian,
Gran Sasso Science Institute, Italy, Jarna
Heinonen, University of Turku, Finland and
Nick Wilson, King’s College London, UK

Nathalie Drouin, Université du Québec
à Montréal (ESG UQAM), Canada
and KHEOPS, International Research
Consortium on the Governance of Large
Infrastructure Projects and Rodney
Turner, University of Leeds School of Civil
Engineering and the University of Warwick
Advanced Manufacturing Group, UK

‘Essential reading for considering and
reflecting on how we build healthy,
equitable and sustainable conditions for
the creation, celebration and exchange
of human expression. The book, and its
collection of brilliant essays, offers fresh
insight that will inspire scholars, students,
and leaders in arts and culture to ask new
and different questions and ultimately to imagine possibilities for not just
growing our creative economies, but also for sustaining the humans who
are critical for creative expression to thrive’

‘Successful megaprojects are a rare species.
But here’s a book about exactly this. The
Elgar Advanced Introduction to Megaprojects
is a must read for anyone interested in
megaprojects. We all need to learn from the
successes in the field.’

– Steven Tepper, University of Arizona, US

– Bent Flyvbjerg, University of Oxford, UK
Sept 2022 c 224 pp Hardback 978 1 80088 331 4 c £85.00 / c $120.00
Sept 2022 Paperback 978 1 80088 333 8 c £15.95 / c $24.95
Elgar Advanced Introductions series
Examination copies available on publication here

Aug 2022 c 320 pp Hardback 978 1 78990 548 9 £130.00 / $180.00
eBook • Elgaronline Elgar Modern Guides

A Modern Guide
to Tourism Economics
Edited by Robertico Croes, University
of Central Florida, US, and Editor of the
Rosen Research Review and Yang Yang,
Temple University and Executive Director
of the U.S.-Asia Center for Tourism and
Hospitality Research, US

TEXTBOOK
Advanced Introduction to Negotiation
Leigh Thompson and Cynthia S. Wang,Northwestern University, US
‘The book is a masterful integration of an entire scholarly discipline. Its
integration of diverse literatures and disciplines, drawing on decades of
research, represents a towering achievement.’
– Don Moore, University of California, Berkeley, US
Providing a comprehensive overview of the key theories and concepts that
have guided the field of negotiation for several decades, Leigh Thompson
and Cynthia Wang demonstrate how collaborative multi-disciplinary
research has enriched the study of negotiation.
Sept 2022 c 192 pp Hardback 978 1 78990 911 1 c £85.00 / c $120.00
Sept 2022 Paperback 978 1 78990 913 5 c £15.95 / c $24.95 • eBook • Elgaronline
Elgar Advanced Introductions series
Examination copies available on publication here

Save up to 20% at e-elgar.com

‘Over hundreds of years fairs have signified
festivities and a break with the ordinary,
and they have long been a site for social
interaction between professionals and laypeople. In this timely and excellent volume,
the focus is on trade shows. We learn from
the many sparkling chapters, capturing the
varieties of themes and forms trade shows
can take, just how important they are for
professionals, individually and collectively. This highly relevant book
addresses the more recent phenomenon of online events and what they
bring, while simultaneously showing why physical events seem to be here
to stay.’

A Modern Guide
to Creative Economies

TEXTBOOK Advanced
Introduction to Megaprojects
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Edited by Anne-Sophie Béliard and
Sidonie Naulin, Grenoble Alpes University
(UGA), PACTE, France
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‘This book is timely and a must-read
for both undergraduate and graduate
students. It offers excellent contributions to
the area of tourism economics. The scope
of coverage is broad with examples from
different settings. The book is written and
edited by excellent researchers and will
serve as an important guide for many years to come.’
– Albert Assaf, University of Massachusetts, Amherst, US
Sept 2022 c 448 pp Hardback 978 1 80037 875 9 c £130.00 / c $195.00
eBook • Elgaronline Elgar Modern Guides
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Engineering the World of Work

Handbook of Innovation for
Sustainable Tourism

Organizations in an Era of Constant
Change

Edited by Irma Booyens, University of
Strathclyde Business School, UK and
University of Johannesburg, South Africa
and Patrick Brouder, Vancouver Island
University, Canada and University of
Johannesburg, South Africa

Edited by Aharon Tziner, formerly Netanya
Academic College, Peres Academic
Center and Tel-Hai Academic College,
Liad Bareket-Bojmel, Peres Academic
Center, Israel, Erich C. Fein and M.
Anthony Machin, University of Southern
Queensland, Australia
‘Life is change, and reflecting this, the book
Engineering the World of Work is topical
and timely. The world of work continues
to rapidly evolve in the 21st century, and
understanding these changes and processes
is critical for organisations, as well as for their people. Tziner has done an
excellent job in bringing together a collection of contributions which are
inspiring and engaging.’
– Yehuda Baruch, Southampton Business School, UK
Aug 2022 208 pp Hardback 978 1 83910 555 5 £80.00 / $125.00
eBook • Elgaronline
New Horizons in Management series

‘Innovation is the key to transforming
sustainable tourism from an ideal into a
reality. This insightful collection of essays
outlines how dominant growth and
competitiveness paradigms need to, and
can, be challenged by imaginative and
collaborative innovation. This is cuttingedge research on a vitally important and pressing topic.’
– Allan M. Williams, University of Surrey, UK
Aug 2022 392 pp Hardback 978 1 80037 273 3 £155.00 / $220.00
eBook • Elgaronline Research Handbooks in Tourism series

Encyclopedia of Tourism
Management and Marketing
Edited by Dimitrios Buhalis, Bournemouth
University Business School, UK

TEXTBOOK Advanced
Introduction to Private Equity

The Encyclopedia of Tourism Management
and Marketing is, quite simply, the definitive
reference work in the field. Carefully curated
by leading tourism scholar Dimitrios Buhalis,
this is the largest tourism management and
marketing ontology that has ever been put
together and offers a holistic examination of
this interdisciplinary field.

Paul A. Gompers, Harvard Business
School and Steven N. Kaplan, University of
Chicago, US
‘Private equity has become a traditional
and strongly growing asset class – this book
provides a great overview and deep dive of
the “what is what” of the industry.’
– Marcel Erni, Co-Founder, Partners Group

Aug 2022 3528 pp Hardback 978 1 80037 747 9
£1400.00 / $1750.00 • eBook • Elgaronline

Aug 2022 272 pp
Hardback 978 1 80037 217 7 £85.00 / $120.00
Aug 2022 Paperback
978 1 80037 219 1 £19.95 / $27.05
Elgar Advanced Introductions series
Examination copies available on publication here

The Governance of Global
Industry Associations
The Role of Micro-Politics
Karsten Ronit, University of Copenhagen,
Denmark

Resilience and the Management
of Nonprofit Organizations

‘This is a seminal analysis of a neglected
but increasingly crucial field in today’s
world political economy. Global industry
associations not only form structurally
complex and powerful linkage organizations
among diverse economic sectors and
levels, they are also at the core of the
transnational micro- and meso-politics of
the 21st century.’

A New Paradigm
Dennis R. Young, Case Western Reserve
University and Georgia State University
and Elizabeth A.M. Searing, The University
of Texas at Dallas, US
‘Learning from the crisis aftermaths of
Sept 11, 2001, 2008, and 2020-21, Dennis
Young and Elizabeth Searing’s new book
on long-term nonprofit management
proposes a paradigm shift in emphasis–
from Efficiency, Mission Impact, and
other traditional standards– to long-term
Resilience. Academically sound, this trailblazer offers practical, logical,
and
sometimes revolutionary advice for every nonprofit.’

– Philip G. Cerny, University of Manchester,
UK and Rutgers University, US
Aug 2022 240 pp Hardback 978 1 78990 055 2 £85.00 / $125.00
eBook • Elgaronline
Elgar Politics and Business series

– Richard Pogue, Former Managing Partner of Jones Day, Ohio,
US and Former Chairman, Cleveland Foundation
Aug 2022 192 pp Hardback 978 1 80088 972 9 £75.00 / $110.00
eBook • Elgaronline
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Developments in Entrepreneurial
Finance and Technology

Research Handbook
on Services Management

Edited by David B. Audretsch, Indiana
University, US and University of Klagenfurt,
Austria, Maksim Belitski, University of
Reading, UK, ICD Business School of
Paris, France, Nada Rejeb, ICD Business
School of Paris, France and Rosa Caiazza,
Parthenope University of Naples, Italy

Edited by Mark M. Davis, formerly Bentley
University, US
‘The Handbook provides a window into future
directions in service strategies and delivery
systems. It is a treasure trove of the best
work of many highly-regarded researchers.’
– James L. Heskett,
Harvard Business School, US

‘The intellectual breadth of Audretsch,
Belitski, Rejeb, and Caiazza is exemplified in
this collection of papers on entrepreneurial
finance and technology. The eminent
scholars who contributed exhibited through
their writings cutting edge insight on the
integration of two important fields of study. A must read.’

Aug 2022 368 pp
Hardback 978 1 80037 564 2 £180.00 / $260.00
eBook • Elgaronline

– Albert N. Link, University of North Carolina at Greensboro, US
Aug 2022 304 pp Hardback 978 1 80088 433 5 £105.00 / $155.00
eBook • Elgaronline

How to Write Differently
A Quest for Meaningful Academic
Writing
Edited by Monika Kostera, University of
Warsaw, Poland, Södertörn University,
Sweden and Université Paris Saclay, France

Innovating Business for
Sustainability

‘Nanni Moretti, the Italian film director, once
said: “those who speak badly, think badly
and live badly”. This masterly written book
teaches us that this adage applies, and even
more, to the written word. Academics have in
their texts their most powerful weapon and
sharpest tool. This book reminds us that we
need to manage both with the deserved care
and respect.’

Regulatory Approaches in the
Anthropocene
Edited by Beate Sjåfjell, University of
Oslo, Norway, Carol Liao, University of
British Columbia, Canada and Aikaterini
Argyrou, Nyenrode Business University,
the Netherlands

– Paolo Quattrone, The University
of Manchester, UK

‘The circular economy, corporate social
responsibility, green finance, and other
proliferating concepts in the corporate
landscape speak to the importance
of embedding greater environmental
sensitivity in business practice. This timely, cosmopolitan volume
provides, through the voices of female scholars, valuable insights into
adapting business governance to the upheavals of the Anthropocene.
Professors Sjåfjell, Liao and Argyrou offer a superb, landmark
contribution to theoretical and empirical knowledge in this field.’

Aug 2022 176 pp Hardback 978 1 80088 772 5 £80.00 / $115.00
eBook • Elgaronline How To Guides

– Benjamin J. Richardson, University of Tasmania, Australia

TEXTBOOK
Advanced Introduction
to Artificial Intelligence
in Healthcare
Tom Davenport, Babson College, MIT
Initiative on the Digital Economy and
Deloitte’s AI Practice, John Glaser,
University of Pennsylvania, US and
Elizabeth Gardner, Independent Journalist

Aug 2022 328 pp Hardback 978 1 83910 131 1 £110.00 / $160.00
eBook • Elgaronline

Gendered Marketing

‘Leaders in assessing the impact of analytics
and directing the adoption of novel
information technologies address the near
term challenges of AI applied to clinical care
at scale.’

Pauline Maclaran and Andreas Chatzidakis,
Royal Holloway, University of London, UK
‘Gendered Marketing, by Maclaran and
Chatzidakis, offers a compelling and
clear synthesis of contemporary feminist
and gender theories and their uses in
debates in this field of Marketing and
Consumer Behaviour. By providing the
conceptual tools for re-writing the texts of
this field that so often render gender and
its consequences surreptitiously invisible,
Gendered Marketing demonstrates how
gender and feminism continue to challenge
and matter.’

– Isaac Kohane, Harvard University, US
Aug 2022 168 pp Hardback 978 1 80088 808 1 £85.00 $120.00
Aug 2022 Paperback 978 1 80088 810 4 £15.95 / $24.95
Elgar Advanced Introductions series
Examination copies available on publication here

– Lydia Martens, Keele University, UK
Aug 2022 168 pp Hardback 978 1 83910 881 5 £75.00 / $99.00
eBook • Elgaronline
Gendered Management
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Public Sector Entrepreneurship

Brand Protection and the Global
Risk of Product Counterfeits

Innovative Pricing Policies for U.S.
National Parks

A Total Business Solution Approach

Albert N. Link, University of North Carolina
at Greensboro, US

Edited by Jeremy M. Wilson,Michigan
State University, US

‘The overcrowding of national parks around
the world is not a new phenomenon. This
book offers a classic economic rationing
technique – differential prices – as a policy
remedy to the overcrowding of U.S. national
parks. The implementation of this seasonal
pricing scheme is illustrated across several
examples of national parks. Professor Link
offers here a straightforward solution to an
old problem. This is a very valuable book to
all of us grappling with the overuse of public assets.’

‘I wish I had this book when I first started
in brand protection. Back then, I was in
learning mode and constantly seeking
sources to inform my strategy and
approach. What I found was that there
wasn’t a lot of practical information readily
available about how to combat the problem
of illicit trade. With this volume, Jeremy and
his cast of expert contributors have helped
to fill this gap in practical knowledge in the
field. They’ve laid out a very prescriptive approach about how to build
a comprehensive, end-to-end solution – or “total business solution”– to
brand infringement. This book provides an excellent foundation and
reference for practitioners and decision makers about what it takes to
protect your patients, customers, brands, and business from bad actors
in the marketplace.’

– Nicholas Vonortas, The George Washington University, US
Aug 2022 144 pp Hardback 978 1 80392 068 9 £65.00 / $99.00
eBook • Elgaronline

– Richard Kaeser, Johnson & Johnson, US

TEXTBOOK Advanced
Introduction to Business and
Human Rights

2022 304 pp Hardback 978 1 83910 581 4 £105.00 / $150.00
eBook • Elgaronline

Peter T. Muchlinski, SOAS University of
London, UK
‘A pioneer in the field of business and human
rights who famously predicted the legal
implications of the UN Guiding Principles,
Peter Muchlinski’s new book confirms the
depth of his scholarship and unparalleled
insight into a complex, fast-moving and
interdisciplinary area of law. He has distilled
decades of law, policy and practice into an
engaging “advanced introduction” that will
inspire new generations of lawyers while
serving as a vital refresher for more seasoned practitioners involved in its
further development.’
– Rae Lindsay, Clifford Chance, UK
2022 224 pp Hardback 978 1 78990 127 6 £85.00 / $120.00
2022 Paperback 978 1 78990 129 0 £15.95 / $24.95
Elgar Advanced Introductions series
Examination copies available on publication here

Edited by Dora Agapito, University of
Algarve, Portugal, Manuel Alector Ribeiro,
University of Surrey, UK and Kyle Maurice
Woosnam, University of Georgia, US
‘Finally a complete reference book on
the tourist experience! The editors and
authors with diverse backgrounds offer
multidimensional perspectives and leave no
stone unturned about tourism experience;
they cover a wide range of issues and
approaches from children to adults, from
world heritage sites to digital storytelling,
from emotions to well-being and from conceptual to empirical.
An original, informative and fun learning experience for all!’

2022 424 pp Hardback 978 1 83910 938 6 £190.00 / $275.00
eBook • Elgaronline Research Handbooks in Tourism series

Designing an Imaginative
Entrepreneurship Program

Handbook of Accounting
and Sustainability

Edited by Kath Penaluna, University of
Wales, Trinity Saint David, Wales, UK, Colin
Jones, University of Southern Queensland,
Australia and Andy Penaluna, University of
Wales, Trinity Saint David, Wales, UK

Edited by Carol A. Adams, Durham
University, UK
’The Handbook of Accounting and
Sustainability presents thorough coverage
of the issues, the obstacles, and the
opportunities within the sustainability
accounting domain. The compilation is an
excellent read and is a valuable resource for
anyone interested in exploring the role that
accounting could play in addressing our
world’s problems.’

‘If you bring together some of the leading
thinkers in entrepreneurship education
this is the book you get. An outstanding
set of chapters examining graduate
entrepreneurs, underlying ideation
processes, and the venturing journey.
This is more than just a book; it is a statement about the future of
entrepreneurship education.’

– Den Patten, Illinois State University, US

– Luke Pittaway, Ohio University, US
2022 176 pp Hardback 978 1 78990 901 2 £80.00 / $115.00
eBook • Elgaronline How To Guides

Save up to 20% at e-elgar.com

Design, Marketing and Management

– Asli Tasci, University of Central Florida, US

How to Develop Entrepreneurial
Graduates, Ideas and Ventures
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Handbook on the Tourist
Experience
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2022 448 pp Hardback 978 1 80037 350 1 £190.00 / $280.00
eBook • Elgaronline Research Handbooks in Accounting series

For our electronic content, visit: elgaronline.com
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How to Engage Policy Makers
with Your Research

Research Handbook on Foreign
Exit, Relocation and Re-entry

The Art of Informing and Impacting
Policy

Theoretical Perspectives and
Empirical Evidence

Edited by Tim Vorley, Syahirah Abdul
Rahman and Lauren Tuckerman, Oxford
Brookes University, UK and Phil Wallace,
University of Manchester, UK

Edited by Jorma Larimo, Pratik Arte,
University of Vaasa, Finland, Carlos M.P.
Sousa, Molde University College, Norway,
Pervez N. Ghauri, University of Birmingham,
UK and José Mata, Copenhagen Business
School, Denmark

‘There is a growing interest in improving
academic policy engagement in the UK
and internationally. However, we still
have a lot to learn about how to do this
work better. This book provides a novel
contribution, with authors drawn from UK
government, parliament, research funders
and academia. It focuses on three key areas: how academics articulate
the value and relevance of research to policy, the different ways in
which academic-policy engagement occur and how research impacts
upon policy. The contributors bring a vast amount of experience to bear
on these topics and as such help to move forward our thinking on how
academic-policy engagement might help to promote the use of research
to support policy making.’
– Annette Boaz and Kathryn Oliver, Transforming Evidence and London
School of Hygiene and Tropical Medicine, UK

‘This book features state-of-the art
contributions on the interconnected
phenomena of firm exits from foreign
markets, relocation of production, and
re-entry. Its mix of conceptual and empirical studies is a must-read for
anyone interested in an assessment of the literature on this topic and in
where we might go from here.’
– Jean-François Hennart, Tilburg University,
the Netherlands and Aalborg University, Denmark
2022 416 pp Hardback 978 1 80088 713 8 £155.00 / $225.00
eBook • Elgaronline
Research Handbooks in Business and Management series

Handbook of Research
on Customer Loyalty

2022 288 pp Hardback 978 1 80037 895 7 £100.00 / $145.00
eBook • Elgaronline How To Guides

Edited by Debbie I. Keeling, University of
Sussex, UK and Regional Editor, European
Journal of Marketing, Ko de Ruyter,
King’s College London, UK and UNSW
Business School, Australia and David Cox,
Motivforce Marketing and Incentives, UK

Clusters of Innovation
in the Age of Disruption
Edited by Jerome S. Engel, University
of California, Berkeley, US
‘How do entrepreneurs, risk capital and
corporate Innovation strategy come
together to form an innovation cluster?
Clusters of Innovation in the Age of
Disruption provides a framework for
understanding how this happens. This
essential text updates the innovation cluster
framework and provides a series of case
studies on urban clusters and national
strategies. Insightful, intuitive and intelligent
– Clusters of Innovation in the Age of
Disruption is a guide to creating value out of chaos.’
– Steve Blank, Stanford University, US

‘Debbie Keeling, Ko de Ruyter, and David
Cox – in collaboration with 45 colleagues
from around the world – bring an overview
of the state of research-driven customerloyalty practice, offer insights in research
methods, metrics, and designs for
measuring customer loyalty, put forward observations on programmatic
approach to customer loyalty, and, finally, attempt to reimagine
customer loyalty research. I especially appreciated the six chapters at
the end of the Handbook, as they offer interesting avenues for future
research on customer loyalty. I am confident in predicting the Handbook
will be a valuable resource for scholars and practitioners alike. Kudos all
around to the team behind the Handbook.’
– Adam Lindgreen, Copenhagen Business School,
Denmark and University of Pretoria, South Africa

2022 480 pp Hardback 978 1 80088 515 8 £135.00 / $200.00
eBook • Elgaronline

2022 384 pp Hardback 978 1 80037 162 0 £150.00 / $220.00
eBook • Elgaronline
Research Handbooks in Business and Management series

Elgar Introduction to
Organizational Stress Theories
Kimberly E. O’Brien, Central Michigan
University, US and Professor Sir Cary
Cooper, University of Manchester, UK
‘Theory plays a critical role in scientific
progress –it provides scholars with a
framework for understanding their research
findings, and it helps practitioners make
sense of real-world problems. This book does
an excellent job of introducing readers to the
many theoretical perspectives used in the
job stress literature.’
– Nathan A. Bowling,
Wright State University, US
2022 232 pp Hardback 978 1 78990 982 1 £85.00 / $120.00 eBook • Elgaronline
Elgar Introductions to Management and Organization Theory series
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Computer Simulations and
Gaming

Handbook of
Business-to-Business Marketing
2nd Edition

James Wesley Cooper, The University of
Illinois at Chicago, Michele E. Yoder, York
College of Pennsylvania, US and Stacey L.
Watson, University of Waterloo, Canada

Edited by Gary L. Lilien, J. Andrew
Petersen and Stefan Wuyts, Department
of Marketing, Smeal College of Business
Administration, The Pennsylvania State
University, US

Computer simulations, serious digital games,
and gamification add fun and engagement
to business courses, while also improving
students’ learning outcomes. Computer
Simulations and Gaming provides business
educators with the theoretical background,
selection foundations, and implementation
advice they need to successfully select and
implement computer simulations, serious
digital games, and/or gamification elements.

‘A comprehensive and insightful resource
on business-to-business marketing from a
galaxy of academic stars! This Handbook
will illuminate the path for business
marketers for many years to come.’
– Mohanbir Sawhney, Northwestern
University, US
2022 712 pp Hardback 978 1 80037 686 1 £250.00 / $365.00
eBook • Elgaronline
Research Handbooks in Business and Management series
In Association with the Institute for the Study of Business Markets

2022 176 pp Hardback 978 1 83910 242 4 £85.00 / $120.00
2022 Paperback 978 1 83910 244 8 £21.95 / $29.95 • eBook • Elgaronline
Teaching Methods in Business series

TEXTBOOK Advanced
Introduction to Financial Inclusion

The Entrepreneurial Solution to
Poverty and the Science of What
is Possible

Robert Lensink and Calumn Hamilton,
University of Groningen, the Netherlands
and Charles Adjasi, University of
Stellenbosch Business School, South Africa

James O. Fiet, University of Louisville, US
‘Poverty remains a global challenge that
the Coronavirus pandemic has exacerbated.
This accessible and engaging book offers
some financially forgiving entrepreneurial
ideas out of poverty using the lens of
informational economics.’

‘Global financial innovations are reshaping
markets and bringing hundreds of millions
of people into the formal financial sector.
With these changes, understandings of
economies, technologies, and households
are expanding. This clear and accessible
book takes readers quickly to the frontiers of
the field.’

– Abhisekh Ghosh Moulick, University of
North Carolina at Chapel Hill, US

– Jonathan Morduch,
New York University, US

2022 224 pp Hardback 978 1 80392 438 0 £85.00 / $120.00
eBook • Elgaronline

2022 200 pp Hardback 978 1 83910 720 7 £85.00 / $120.00
2022 Paperback 978 1 83910 722 1 £18.95 / $29.45
Elgar Advanced Introductions series
Examination copies available on publication here

Competing Values Leadership
Kim S. Cameron, Robert E. Quinn and Jeff
DeGraff, University of Michigan and Anjan
V. Thakor, Washington University in St.
Louis, US

TEXTBOOK Principles of
International Logistics

‘[The authors] continue to shape how
organizations succeed through leadership
by integrating two critical concepts:
navigating paradox and creating value.
The theory, research, and solutions-based
insights from their Competing Values
Framework offer all leaders ideas and tools
that will have immediate and sustainable
impact.’

Jose Lelis Tongzon, Inha University,
Incheon, South Korea and Inha University,
Tashkent, Uzbekistan
‘With this book, José Tongzon brings together
all the key principles and elements relevant
to the international logistics arena. Based on
his significant international experience and a
profound understanding of the educational
process, the author interweaves and
illuminates the content with his own unique
perspective on the industry.’

– Dave Ulrich, University of Michigan,
US and The RBL Group
2022 232 pp Hardback 978 1 80088 894 4 £95.00 / $140.00
2022 Paperback 978 1 80088 896 8 £25.95 / $39.95 • eBook • Elgaronline
New Horizons in Management series

– Kevin Cullinane, University
of Gothenburg, Sweden
2022 360 pp Hardback 978 1 80088 891 3 £115.00 / $165.00
2022 Paperback 978 1 80088 893 7 £30.95 / $45.00
Examination copies available on publication here
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The Role of Multinational
Enterprises in Supporting the
United Nations’ SDGs

NEW IN PAPERBACK
Management Lessons from Game
of Thrones

Edited by John R. McIntyre, Georgia
Institute of Technology, US, Silvester Ivanaj
and Vera Ivanaj, Université de Lorraine,
France

Organization Theory and Strategy in
Westeros
Fiona Moore, Royal Holloway, University of
London, UK

‘While the United Nations adopted a
clear set of Sustainable Development
Goals around 2015, the likelihood of any
country achieving all of these goals by
the planned 2030 deadline seems highly
unlikely. The reasons behind the slower than
expected progress appear to be diverse
and multi-cultural, making any type of
scientific inquiry into it a major challenge. The editors of this book have
taken on this challenge and provided one of the broadest and most
comprehensive explanations to date. Their compilation of ideas and
research from some of the top scholars around the world provides key
insights for thought leaders seeking to accelerate the progress towards
saving our planet.’

‘Contrasting leadership styles, charismatic
CEOs, toxic hierarchies and contested
takeovers: these are the timbers that
underpin the narratives of Game of Thrones
and business school curricula. If we learn
best through stories that bring to vivid life the
key principles of human existence, then the
analysis of contemporary capitalism, global enterprise and the humane
management of people within systems all come brilliantly to life in Fiona
Moore’s lively, accessible and intriguing introduction to organizational
theory. Shaped by the multiple storylines of Game of Thrones, it is a mustread for show fans and management students alike.’
– Carolyne Larrington, University of Oxford, UK

– Mark Ferguson, University of South Carolina, US
2022 392 pp Hardback 978 1 80220 240 3 £120.00 / $175.00
eBook • Elgaronline
New Horizons in International Business series

2022 144 pp Hardback 978 1 83910 526 5 £65.00 / $99.00
2022 Paperback 978 1 83910 528 9 £19.95 / $29.95 • eBook • Elgaronline

NEW IN PAPERBACK
Leading Innovation and
Entrepreneurship in Healthcare

TEXTBOOK Advanced
Introduction to Sustainable
Careers

A Global Perspective
Claudine Kearney, RCSI University of
Medicine and Health Sciences, Ireland

Jeffrey H. Greenhaus, Drexel University
and Gerard A. Callanan, West Chester
University, US

‘For anyone interested in engaging in
change, leadership and creating value
in health care, this book is a must read.
Claudine Kearney provides a thoughtful,
interesting focused innovative approach to a
most relevant topic today how to implement
innovative leadership and an organizational
approach to better healthcare all over the
world.’

‘How does one build and sustain a
career over the lifespan? Greenhaus and
Callanan provide a roadmap for how to
navigate careers in today’s turbulent work
environment. Full of practical tips and
research-based insights, this book is a must
read for anyone at any career stage who is
interested in achieving health, satisfaction,
and productivity at work.’

– Robert D. Hisrich, Kent State University, US

–Tammy Allen, University of South Florida, US
Key Features:
• Identifies the role of gender in building a sustainable career
• Introduces a new model of career sustainability, emphasizing the
relevance of employees’ home life in building a sustainable career
• Demonstrates how building a sustainable career is the shared
responsibility of employees and their families, employers, and society
• Establishes that some groups in society are substantially more
vulnerable than others and require additional or different resources to
build and maintain a sustainable career

‘This book provides a thorough, scientific discussion of innovation and
entrepreneurship, and then applies it in new and important ways to the
healthcare industry. It will help both healthcare scholars and professionals
to understand the ways in which the industry can and should be
managed, to optimally deal with 21st century challenges.’
– Killian J. McCarthy, University of Groningen, the Netherlands
2022 208 pp Hardback 978 1 83910 427 5 £85.00 / $120.00
2022 Paperback 978 1 0353 0028 0 £35.00 / $50.00 • eBook • Elgaronline

2022 192 pp Hardback 978 1 80088 103 7 £85.00 / $120.00
2022 Paperback 978 1 80088 105 1 £15.95 / $24.95
Elgar Advanced Introductions series
Examination copies available on publication here
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NEW IN PAPERBACK
Big Data in Small Business

NEW IN PAPERBACK
A Research Agenda for Place
Branding

Data-Driven Growth in Small and
Medium-Sized Enterprises

Edited by Dominic Medway, Gary
Warnaby, Manchester Metropolitan
University and John Byrom, University of
Liverpool, UK

Edited by Carsten Lund Pedersen,
Copenhagen Business School, Adam
Lindgreen, Copenhagen Business School,
Denmark and University of Pretoria, South
Africa, Thomas Ritter and Torsten Ringberg,
Copenhagen Business School, Denmark
‘I have often seen how data is given too
little attention when companies undertake
digitalization efforts. That is a shame,
since access to high quality data is like
having a superpower, and this superpower is accessible to any business
that is willing to do the work. Good to see a book that focuses on the
opportunities for small and medium sized businesses!’
– Pernille Erenbjerg, Board Member at Genmab, Nordea, Nordic
Entertainment Group and Millicom, Denmark
2021 272 pp Hardback 978 1 83910 015 4 £100.00 / $145.00
Sept 2022 Paperback 978 1 0353 0678 7 c £30.95 / c $45.00
eBook • Elgaronline

‘Most key themes of interest to anyone
involved in place branding research are
covered in the governance, contexts and
experiences sections, and along with the key
grounding issues, the book contains some
very insightful case studies. In the final
chapter, Stephen Brown recognises that
while place branding may have peaked,
we now see more of a focus on destination demarketing. This book is
therefore very timely. Since global tourism was devastated in 2020 and
places seek to recover from the COVID-19 pandemic, a more considered
research agenda as outlined in this book may lead to places being better
managed with a focus more on sufficiency than growth, so we do not
face a need for destination demarketing again.’
– Heather Skinner, Manchester Metropolitan University, UK
2021 352 pp Hardback 978 1 83910 284 4 £105.00 / $155.00
Sept 2022 Paperback 978 1 0353 0679 4 c £30.95 / c $45.00
eBook • Elgaronline
Elgar Research Agendas

NEW IN PAPERBACK
Marketing Countries, Places, and
Place-associated Brands

NEW IN PAPERBACK
A Research Agenda for the
Entrepreneurial University

Identity and Image
Edited by Nicolas Papadopoulos, Carleton
University, Ottawa and Mark Cleveland,
University of Western Ontario, London,
Canada

Edited by Ulla Hytti, University of Turku,
Finland

‘In a field not noted for its sense of direction
or purpose, Papadopoulos and Cleveland
have achieved that rare goal: a properly
curated collection. They have done this
with intelligence and panache, so this book
should move the field forward, and is also a
pleasure to read. Highly recommended.’
– Simon Anholt, Independent policy advisor, UK, and Founder, AnholtIpsos Nation Brands Index and City Brands Index
2021 392 pp Hardback 978 1 83910 736 8 £120.00 / $175.00
Sept 2022 Paperback 978 1 0353 0680 0 c £37.00 / c $55.00
eBook • Elgaronline

‘From an academic point of view,
entrepreneurial universities are still
an emergent area in the field of
entrepreneurship. This book, written by a
group of scholars at the leading edge of
this topic, is offering new and fresh research
perspectives. I found interest in every piece
of research; however, I would recommend
paying greater attention to those chapters
taking a critical stance toward the
phenomenon and those discussing the challenges and opportunities
entrepreneurial universities might meet in the digital era.’
– Alain Fayolle, University of Cagliari, Italy
2021 288 pp Hardback 978 1 78897 503 2 £95.00 / $145.00
2022 Paperback 978 1 0353 0024 2 £30.95 / $45.00 • eBook • Elgaronline
Elgar Research Agendas

NEW IN PAPERBACK
Games, Simulations and Playful
Learning in Business Education
Edited by Caroline Elliott, University of
Warwick and Aston University, Jon Guest
and Elinor Vettraino, Aston University, UK

About the series: Elgar Research Agendas
Elgar Research Agendas outline the future of research in a given
area. Leading scholars are given the space to explore their subject in
provocative ways, and map out the potential directions of travel. They are
relevant but also visionary.

‘Playful learning is becoming one of the
most interesting areas of practice in adult
education, and this highly useful book
shows that it can be applied to any subject
area. Covering difficult topics like ethics
and law, discipline practitioners share and
critique a range of approaches – from digital
simulations to physical treasure hunts.
Highly recommended for the teacher who
doesn’t think play would work for them.’

Forward-looking and innovative, Elgar Research Agendas are an essential
resource for PhD students, scholars and anybody who wants to be at the
forefront of research.
Elgar Research Agendas are available in both print and lower-priced
eBook format.

– Alex Moseley, Anglia Ruskin University, East Anglia, UK
2021 256 pp Hardback 978 1 80037 269 6 £90.00 / $135.00
Aug 2022 Paperback 978 1 0353 0181 2 £35.00 / $50.00 • eBook • Elgaronline
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NEW IN PAPERBACK
Pioneering Family Firms’
Sustainable Development
Strategies

NEW IN PAPERBACK
Annals of Entrepreneurship
Education and Pedagogy – 2021
Edited by Charles H. Matthews, University
of Cincinnati and Eric W. Liguori, Rowan
University, US

Edited by Pramodita Sharma and Sanjay
Sharma, University of Vermont, US
‘Based on 15 case studies of innovative
business families from North America,
Europe, Asia and Oceania, Dita and Sanjay
Sharma have distilled practical lessons
on how to establish and transform family
businesses for long-term success in an ever
changing business environment where
sustainability issues are increasingly
important. An excellent contribution to the
world of family businesses.’
– Thomas Schmidheiny and Dieter Spälti, Indian School of Business, India

‘A must-have for teachers of
entrepreneurship. How insightful to see
topics ranging from entrepreneurship in
rural regions to entrepreneurship in MBA
programs and special topics on ideation,
service learning, and the arts as well as
women entrepreneurs as “superwomen”.
Finally, many will be delighted at
the number of “best practice” articles
connecting entrepreneurship education to film, social enterprise, and
various experiential platforms while concluding with the impact of
COVID-19 on the field.’
– Timothy S. Mescon, AACSB, the Netherlands

2021 384 pp Hardback 978 1 78990 441 3 £110.00 / $165.00
Sept 2022 Paperback 978 1 0353 0676 3 c £37.00 / c $55.00
eBook • Elgaronline
New Horizons in Sustainability and Business series

2021 464 pp Hardback 978 1 78990 445 1 £125.00 / $185.00
2022 Paperback 978 1 0353 0026 6 £42.00 / $60.00
eBook • Elgaronline
Annals in Entrepreneurship Education series

NEW IN PAPERBACK
Entrepreneurship in Action
The Power of Student-Run Ventures
Edited by Eric W. Liguori, Rowan University
and Mark Tonelli, Millikin University, US
‘Student-run ventures, such as found at
Millikin University, may be the optimal way
to teach developing entrepreneurship. As
you will see in this book, students go beyond
work in the classroom and gain first-hand
knowledge of how to act entrepreneurially.
This book offers clear insight into a myriad
of student-run ventures and has the
potential to influence the broader field of
entrepreneurship education.’
– James D. Hart, Southern Methodist University, US
2021 168 pp Hardback 978 1 83910 293 6 £75.00 / $105.00
2022 Paperback 978 1 0353 0027 3 £22.95 / $31.95
eBook • Elgaronline
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