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Women, Family and
Family Businesses Across
Entrepreneurial Contexts

Research Handbook
on Strategic Communication
Edited by Jesper Falkheimer, and Mats
Heide, Lund University, Sweden

Edited by Séverine Le Loarne – Lemaire,
Grenoble Ecole de Management, France,
Candida G. Brush, Babson College, US,
Nord University, Norway and Dublin City
University, Ireland, Andrea Calabrò and
Adnane Maâlaoui, IPAG Business School,
France
‘This beautifully edited manuscript
includes a compilation of the most current
scholarship on the complex interweaving
among family and business for women
entrepreneurs. The authors contribute new
scholarship that reexamines the yin and yang of women’s autonomy and
control within the business and peacekeeping within the family while
teasing out the impact of the family on women’s businesses and women’s
influence in family business dealings.’
– Amanda Bullough, University of Delaware, US
Dec 2022 c 282 pp Hardback 978 1 80037 516 1 c £90.00 / c $135.00
In Association with the Diana International Project • eBook • Elgaronline

Dec 2022 c 528 pp Hardback 978 1 80037 988 6 c £210.00 / c $300.00
eBook • Elgaronline

Universities and State Building

Edited by Richard Desjardins, University
of California Los Angeles, US and Susan
Wiksten, European Institute of Education
and Social Policy, France

Mats Benner, Lund University School of
Economics and Management, Sweden
‘Mats Benner’s new book provides an
expansive and much needed analysis on the
campaign by Asian universities, and their
governments, to be among the world’s most
productive in research, with a laser focus on
building nation-state economies. What sets
Asia’s Rising Research Dominance apart is
the nuance provided in the distinct national
case studies - China, Hong Kong and Macau, Taiwan, India, Japan,
South Korea. Here is a story of a dramatic trajectory, where the goal at
first was simply quantity in research productivity, and now increasingly
quality and economic impact.’

‘A thought-provoking and significant
contribution to the thinking on civic
engagement and education that
successfully integrates empirical knowledge
with sophisticated theoretical perspectives.
The editors should be congratulated for
assembling such a stellar collection of
authors. This book is an indispensable
source for established scholars as well as
students new to the field.’
– Kjell Rubenson, University of British Columbia, Canada

– John Aubrey Douglass, University of California, Berkeley, US
Dec 2022 c 216 pp Hardback 978 1 80088 930 9 c £80.00 / c $120.00
eBook • Elgaronline

Dec 2022 c 352 pp Hardback 978 1 80037 694 6 c £170.00 / c $250.00
Elgar Handbooks in Education
eBook • Elgaronline

Save up to 20% at e-elgar.com

– Timothy Sellnow, University of Central Florida, US

OPEN ACCESS
Asia’s Rising Research
Dominance

Handbook of Civic Engagement
and Education
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‘The Research Handbook on Strategic
Communication provides a fresh and
informed look at current research. The
Research Handbook re-examines familiar
contexts and questions such as the
viability of the public sphere, the function
of dialogue, and the role of culture in
view of an ever-evolving communication
landscape, while introducing perspectives
in greater need of consideration such as the
influence of place, the risks and rewards of
artificial intelligence, and importance of
engagement. This is a must read for scholars
and graduate students studying strategic communication.’
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Regulation on European
Crowdfunding Service Providers
for Business

Research Handbook on Corporate
Board Decision-Making
Edited by Oliver Marnet, University of
Southampton, UK

A Commentary
Edited by Eugenia Macchiavello, University
of Genoa, Italy
This innovative Commentary boasts
contributions from internationally renowned
experts with extensive and diverse
backgrounds, providing a comprehensive,
critical, article-by-article and thematic
analysis of the EU Regulation No 1503/2020
on European Crowdfunding Service Providers
for Business (ECSPR). Chapters analyse
Member States’ adaptation of their legal
frameworks to the ECSPR, underlying similarities, divergences, additional
problematic issues and residual regulatory fragmentation.
Dec 2022 c 672 pp Hardback 978 1 80220 993 8c £185.00 / c $260.00
eBook • Elgaronline
Elgar Commentaries in Financial Law series

‘This Handbook provides insightful analyses
of the importance of corporate decisionmaking in different institutional environments
around the world. The Handbook also covers
decision-making in extreme situations,
including but not limited to financial
crisis periods. It is a valuable resource for
academics and practitioners alike.’
– Douglas Cumming, DeSantis Distinguished
Professor, College of Business, Florida Atlantic
University, US
Nov 2022 c 576 pp Hardback 978 1 80037 717 2 c £220.00 / c $315.00
Research Handbooks in Business and Management series • eBook • Elgaronline

A Modern Guide to Knowledge
From Knowledge Economies to
Knowledge in the Anthropocene

Annals of Entrepreneurship
Education and Pedagogy – 2023

Francisco Javier Carrillo, The World Capital
Institute and Tecnológico de Monterrey,
México

Edited by Charles H. Matthews, University
of Cincinnati and Susana C. Santos, Rowan
University, US

‘Francisco Javier Carrillo tackles the most
existential challenge of our time, the need
for an environmentally viable economic
system. He provides a sound and hopeful
answer based on unlocking the potential
and value of knowledge. Carrillo does this
with his characteristic wisdom, clarity, and
poeticism. His book delivers richly on his
own call for action to advance knowledge
about ourselves in the world.’

‘If you are interested in entrepreneurship
education, this book is for you. It provides
a deep dive into the latest challenges and
possibilities of advancing entrepreneurship
education, including creativity, innovation,
diversity and inclusion. Read this book, and
learn from some of the best entrepreneurship
educators in the world.’

– Velina Petrova, Knowledge for Impact Director, Oxfam International, US

– Sophie Bacq, Indiana University, US
Dec 2022 c 480 pp Hardback 978 1 80392 618 6 c £135.00 / c $200.00
Annals in Entrepreneurship Education series • eBook • Elgaronline

Nov 2022 c 450 pp Hardback 978 1 80037 862 9 c £120.00 / c $175.00
Elgar Modern Guides • eBook • Elgaronline

A Research Agenda for Strategic
Human Resource Management

The Future of Business Schools

Bringing Variety in Forms, Theory,
Methodology and Outcomes

Edited by Rico J. Baldegger, University
of Applied Sciences & Arts Western
Switzerland, Ayman El Tarabishy,
International Council for Small Business
(ICSB), The George Washington University,
US, David B. Audretsch, Indiana University,
US and University of Klagenfurt, Austria,
Dafna Kariv, Reichman University, Israel,
Katia Passerini, Seton Hall University,
South Orange, New Jersey, US and
Wee-Liang Tan, Singapore Management
University

Purpose, Action, and Impact

Edited by Peter D. Sherer, University of
Calgary, Canada
‘While nearly all would agree that the
world of work is undergoing dramatic
change, there is an underappreciation of
the increasing variation in organizational
forms that is emerging. This volume fills
the gap with thoughtful essays each of
which provides new theory and evidence.
Practitioners as well as theorists will benefit
much from the many insights provided by
top scholars in this volume. The essays clarify not only what is happening,
but also why change is occurring and what policymakers could do to
ensure society benefits from the ongoing changes.’
– Harry C. Katz, Cornell University, US
Nov 2022 c 264 pp Hardback 978 1 80088 379 6 c £95.00 / c $140.00
Elgar Research Agendas • eBook • Elgaronline

Are business schools on the wrong track? For many years, business
schools enjoyed rising enrollments, positive media attention, and
growing prestige in the business world. However, due to the disruption
of Covid-19, many previously ignored issues relating to MBA programs
resurfaced. As a result, MBA programs now face lower enrollments
and intense criticism for being deficient in preparing future business
leaders and ignoring essential topics like ethics, sustainability, and
diversity and inclusion. The Future of Business Schools discusses these
issues in the context of three critical areas: complexity, sustainability,
and destiny
Nov 2022 c 306 pp Hardback 978 1 80088 921 7 c £95.00 / c $140.00
eBook • Elgaronline
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Handbook on Academic Freedom

Research Handbook
on Line Managers

Edited by Richard Watermeyer, University
of Bristol, Rille Raaper, University of
Durham and Mark Olssen, University of
Surrey, UK

Edited by Keith Townsend, Griffith
University, Australia, Anna Bos-Nehles,
University of Twente, the Netherlands and
Kaifeng Jiang, The Ohio State University,
US

‘The Handbook on Academic Freedom
paints an extremely disturbing picture of
how, globally, academics’ ability to act
as critical public intellectuals has been
radically undermined by universities’ shift
from a collegial to a managerial mode of
governance. However, this is not simply
a critique of the myriad ways in which
academics’ “performance” is now constantly
audited and monitored in a way that limits
their freedom to perform their proper
function, but also a much-needed call to arms.’

This timely Research Handbook brings
together 24 chapters with a wide range of
different theoretical perspectives, empirical
research, and innovative thought provoking
ideas relating to an area of organisation and
management that has been neglected for
many decades – line managers.

– Julian Petley, Brunel University London, UK
Nov 2022 c 416 pp Hardback 978 1 78897 590 2 c £155.00 / c $225.00
eBook • Elgaronline

Handbook of Digital
Entrepreneurship

A Research Agenda for the
Gig Economy and Society
Edited by Valerio De Stefano, York
University, Canada, Ilda Durri, Charalampos
Stylogiannis and Mathias Wouters, KU
Leuven, Belgium
‘This important volume lays bare the
significance of platform work for the wider
world of work and for society at large.
Through a multidisciplinary perspective it
addresses a myriad of issues concerning
platform work that have not received their
due attention such as occupational safety
and health, discrimination, and gaps in
cross-border governance. The editors
and contributors have done a fantastic job in making clear both the
exceptional – and the unexceptional – aspects of platform work and thus
provide a useful guide to scholars, social partners and policymakers of
how to shape the gig economy so that it can be of benefit to all.’
– Janine Berg, International Labour Organization, Geneva, Switzerland
Nov 2022 c 264 pp Hardback 978 1 80088 350 5 c £95.00 / c $140.00
Elgar Research Agendas
eBook • Elgaronline

This authoritative Handbook compiles
a diverse set of contributions on digital
entrepreneurship, providing an in-depth
study of how digital entrepreneurship research
has evolved over the years, and where it stands today.
Nov 2022 c 346 pp Hardback 978 1 80037 362 4 c £170.00 / c $245.00
eBook • Elgaronline
Research Handbooks in Business and Management series

Handbook on Tourism, Public
Health and Wellbeing

‘The COVID-19 pandemic has sparked crises
in public health and international travel.
As the pandemic continues, it is refreshing
to see cross-disciplinary work from experts
in tourism and public health. This book
assumes a tourism-oriented perspective
to ponder the travel industry’s role in
general wellbeing. The chapters rectify
several knowledge gaps between tourism
and medical science to encourage stakeholders to explore how travel
engagement can shape
health promotion and disease prevention.’

Consistency in Monetary Policy in the
US and UK
John H. Wood, Wake Forest University, US
‘By mixing political economy and history
in perfect proportions this book forcefully
presents enduring and timely lessons about
central banks, their purposes and their
accomplices. I could not put this book down.’
– Thomas Sargent, New York University and
Hoover Institution, Stanford, US

– Haifeng Hou, Shandong First Medical University
and Shandong Academy of Medical Sciences, China

Nov 2022 c 320 pp
Hardback 978 1 80392 659 9 c £100.00 / c $145.00
eBook • Elgaronline

Save up to 20% at e-elgar.com

Edited by Mohammad Keyhani, University
of Calgary, Canada, Tobias Kollmann,
University of Duisburg-Essen, Germany,
Andishe Ashjari, University of Calgary,
Canada, Alina Sorgner, John Cabot
University, Italy, Institute of Labor
Economics (IZA) and Kiel Institute for
the World Economy (IfW Kiel) and
Clyde Eiríkur Hull, Rochester Institute of
Technology, US

Edited by Robin Nunkoo, University
of Mauritius, Jun Wen, Edith Cowan
University, Australia and Metin Kozak,
Kadir Has University, Turkey

A Comparative History of
Central Bank Behavior
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Nov 2022 c 436 pp Hardback 978 1 83910 273 8 c £190.00 / c $275.00
eBook • Elgaronline
Research Handbooks in Business and Management series

Nov 2022 c 320 pp Hardback 978 1 80037 829 2 c £140.00 / c $205.00
eBook • Elgaronline
Research Handbooks in Tourism series
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Research Handbook on Disability
and Entrepreneurship

A Field Guide to Managing
Diversity, Equality and Inclusion
in Organisations

Edited by Shumaila Yousafzai, Nazarbayev
University, Kazakhstan, Wilson Ng, IDRAC
Business School, France and Regent’s
University London, UK, Shandana Sheikh,
Cardiff University, UK and Thomas Coogan,
Nottingham University Business School, UK

Edited by Subas P. Dhakal, University of
New England, Roslyn Cameron and John
Burgess, Torrens University, Australia
‘A Field Guide to Managing Diversity, Equality
and Inclusion in Organisations is an exciting
new resource for academic and industry
researchers in the diversity, equity and
inclusion space. It provides readers with
an extremely broad and esoteric series
of case studies and DEI issues, research
reports, and suggestions for future research
directions, including practical research tips,
methodological guidance and implications for
policymakers at global, local and industry levels.’

By exploring the economic and social
value of disabled people with positive
entrepreneurial traits and adaptive skills, this
innovative book breaks away from normative
entrepreneurial studies to recognise the
overlooked value in disabled entrepreneurs.
Oct 2022 c 362 pp Hardback 978 1 78990 563 2 £145.00 / $210.00
eBook • Elgaronline

– Alan Nankervis, Curtin University and Torrens University, Australia

Happimetrics

Oct 2022 c 384 pp Hardback 978 1 80037 899 5 £110.00 / $160.00
eBook • Elgaronline • Elgar Field Guides

Leveraging AI to Untangle the
Surprising Link Between Ethics,
Happiness and Business Success

The Role of Ecosystems
in Developing Startups

Peter A. Gloor, MIT Center for Collective
Intelligence, US, University of Cologne,
Germany and Galaxyadvisors AG
Based on 20 years of research, this book
lays out a proven and tested method for
reaching the goal of employee happiness,
analyzing individuals’ communication
patterns, and making them self-aware by
mirroring their behaviour back to them in a
privacy-respecting way. In doing so, Peter A.
Gloor introduces artificial intelligence-based
methods to identify personality, moral values, and ethics of individuals
based on their body language and interaction with others.
Oct 2022 c 240 pp Hardback 978 1 80392 401 4 £85.00 / $125.00
eBook • Elgaronline
New Horizons in Management series

Handbook of Research Methods
for Supply Chain Management

Frontiers in European
Entrepreneurship Research
Edited by Pierluigi Rippa, University
of Naples, Italy, Cyrine Ben-Hafaïedh,
IESEG School of Management, France,
Agnieszka Kurczewska, University of Lodz,
Poland, Mario Raffa, University of Naples
Federico II, Naples, Italy and Mirela Xheneti,
University of Sussex Business School, UK
‘This collection of works from outstanding
academics in the field of small business
and entrepreneurship provides a valuable
collection of research with interesting theoretical and practical insights
into various perspectives on the emerging entrepreneurial process,
such as digital transformation, entrepreneurial ecosystems, or family
entrepreneurship. A thought-provoking resource for stimulating new
research in this area.’

– Sascha Kraus, Free University of Bozen-Bolzano, Italy

Edited by Stephen Childe, University of
Plymouth and Anabela Soares, University
of the West of England, UK

Oct 2022 c 232 pp Hardback 978 1 80392 896 8 £80.00 / $130.00
eBook • Elgaronline • Frontiers in European Entrepreneurship series

‘Most thorough, comprehensive, and upto-date treatise on how to do research in
supply chain management. While part 1
lays the foundation for conducting research
once the topic is chosen, part 2 dwells
with the topical areas that are critical and
futuristic. A must guide for every researcher.’

TEXTBOOK Advanced
Introduction to Digital Marketing
Utpal Dholakia, Rice University, US
‘Professor Dholakia’s book shows clearly
how “digital marketing” is not just “using
digital technology to do the usual marketing
things”. The book is wide-ranging, eyeopening, insightful, creative, and provocative,
drawing on Professor Dholakia’s own
extensive research in these areas and from
the most recent (and older) literature. It will
not be the last word on these very important
changes, but it should be read by anyone
who wants to understand the significance
of the changes that marketing is currently
experiencing. Strongly Recommended!’

– Mohan Gopalakrishnan, Arizona State
University, US
Oct 2022 550 pp Hardback 978 1 78897 585 8 £215.00 / $310.00
eBook • Elgaronline
Handbooks of Research Methods in Management series

– Rajeev Batra, University of Michigan, US
Oct 2022 192 pp Hardback 978 1 80392 105 1 £85.00 / $120.00
Oct 2022 Paperback 978 1 80392 107 5 £16.95 / $24.95
Elgar Advanced Introductions series
Examination copies available on publication
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Elgar Encyclopedia on the
Economics of Knowledge
and Innovation

Handbook of Research on Ethnic
and Intra-cultural Marketing
Edited by Glen H. Brodowsky, Camille P.
Schuster and Rebeca Perren, California
State University, San Marcos, US

Edited by Cristiano Antonelli, University of
Torino and Collegio Carlo Alberto, Italy

‘Since the sixties, cultural diversity has been
steadily growing in the US while technology
is becoming more convergent. This gives a
great opportunity for marketers to develop
micro segments anchored to intra-cultural
differences. The Handbook of Research
on Ethnic and Intra-cultural Marketing is
an excellent source of new concepts and
methods for targeting segments in a unique
way.’

‘Antonelli has assembled a virtual who’s
who of scholars working in the area of the
economics of knowledge and technology.
The book – with its 66 entries – is a mustread for anyone interested in the area – be
they researchers or policy makers.’
– Paula Stephan, Georgia State University and
National Bureau of Economic Research, US
Oct 2022 578 pp Hardback 978 1 83910 698 9 £220.00 / $315.00
eBook • Elgaronline • Elgar Encyclopedias in Economics and Finance series

– Jagdish N. Sheth, Emory University, US
Oct 2022 246 pp Hardback 978 1 80088 004 7 £155.00 / $220.00
eBook • Elgaronline
Research Handbooks in Business and Management series

EU Industrial Policy in
the Multipolar Economy
Edited by Jean-Christophe Defraigne,
UCLouvain Saint-Louis Brussels University,
Jan Wouters, Institute for International
Law and Leuven Centre for Global
Governance Studies, KU Leuven, Edoardo
Traversa, UCLouvain, Belgium and Dimitri
Zurstrassen, Sorbonne University, France
and UCLouvain, Belgium

OPEN ACCESS
Reframing the Case Method
in Entrepreneurship Education
Cases from the Nordic Countries
Edited by Karin Wigger, Linköping
University, Sweden and Nord University,
Lise Aaboen, Dag Håkon Haneberg,
Norwegian University of Science and
Technology (NTNU), Siri Jakobsen and
Thomas Lauvås, Nord University, Norway

‘A timely book on a fundamental theme for
the future of European sovereignty, which
brings together experts from the academic
world and practitioners of industrial policy.
The various case studies on key industries,
the historical and legal perspectives and the comparative analysis
with the experiences of the US and China provide a deep insight into
the workings and challenges of EU industrial policy in this twenty-first
century. A must-read for all those who feel concerned about Europe’s
strategic autonomy.’
– Romano Prodi, Professor Emeritus of Industrial Policy at the University
of Bologna, Former Prime Minister of Italy and Former President of the
European Commission

– Diamanto Politis, Lund University, Sweden

Oct 2022 446 pp Hardback 978 1 80037 262 7 £130.00 / $190.00
eBook • Elgaronline • Leuven Global Governance series

Oct 2022 318 pp Hardback 978 1 80088 114 3 £110.00 / $160.00
eBook • Elgaronline

Missing Voice?

The Artisan Brand

Worker Voice and Social Dialogue
in the Platform Economy

Entrepreneurship and Marketing in
Contemporary Craft Economies

Edited by Adrian Wilkinson, Griffith
University, Australia and University of
Sheffield, UK, Tony Dundon, University
of Limerick, Ireland and University of
Manchester, UK, Paula K. Mowbray, Griffith
University, Australia and Sarah Brooks,
University of Sheffield, UK

Edited by Jon Mulholland, University of
the West of England, UK, Alessandra Ricci,
IULM University, Italy and Marta Massi,
Trent University, Canada

‘Missing Voice? provides a fresh insight
on the present and future of worker voice
in precarious gig-based work. While past
research has dissected the reasons for
poor working conditions in the platform
economy, this book presents models for improving those conditions.
Findings suggest that worker mobilization is central to strengthening
voice; but it is most likely to lead to more worker-centered and
democratic management policies where collective action is accompanied
by real institutional change, through new laws and union agreements.’
– Virginia Doellgast, Cornell University, US
Oct 2022 238 pp Hardback 978 1 83910 553 1 £90.00 / $135.00
eBook • Elgaronline • The Future of Work and Employment series
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‘Entrepreneurship education is a rapidly
growing research and teaching field. This
volume offers a comprehensive and critical
discussion of how to design and utilize
the case method for increased entrepreneurial learning from a Nordic
perspective. Containing both concepts and practices in case teaching as
well as actual cases, the volume provides an outstanding collection of
works that expands our understanding of case-based entrepreneurship
education.’

I

‘With rich case studies and empirical
analysis by multidisciplinary scholars and
practicing artisans, The Artisan Brand offers
unparalleled insight into contemporary
artisan entrepreneurship. Each chapter
invites readers into the “why” and “how” of
the current cultural and market renaissance
of artisan goods, while revealing future
possibilities for artisanship itself.’
– Kristy Leissle, University of Washington Bothell, US and
Cocoapreneurship Institute of Ghana
Oct 2022 264 pp Hardback 978 1 83910 612 5 £95.00 / $140.00
eBook • Elgaronline
New Horizons in Marketing series
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BUSINESS & MANAGEMENT TITLES, OCTOBER - DECEMBER 2022

Family Business Case Studies
Across the World

Teaching Marketing
Edited by Ross Brennan, formerly
University of Hertfordshire, UK and
Lynn Vos, Southern Alberta Institute of
Technology, Canada

Succession and Governance
in a Disruptive Era

Edited by Jeremy Cheng, The Chinese
University of Hong Kong, Hong Kong, China,
Luis Díaz-Matajira, Universidad de los
Andes School of Management, Colombia,
Nupur Pavan Bang, Indian School of
Business, India, Rodrigo Basco, American
University of Sharjah, UAE, Andrea Calabrò,
IPAG Business School, France, Albert E.
James, Dalhousie University, Canada and
Georges Samara, University of Sharjah, UAE
‘This very impressive volume contains
extraordinarily useful case studies that address key challenges that face
family businesses today. The authors generously share their academic
expertise and blend it with up to date stories based on real life experience
from family businesses across the world. As an editor of the first STEP
Project book published in 2010, I can highly recommend this book to
anyone with an interest in understanding successful family enterprising.’
– Mattias Nordqvist, Stockholm School of Economics, Sweden

‘Whether you are new to teaching
marketing or have more experience than
you want to admit, Teaching Marketing
has something for you. The authors bring
you back to the historical development of
some marketing sub-disciplines, including
more recent developments such as social
marketing and the triple bottom line,
and ground marketing concepts in their
academic context. New instructors can find
inspiration and contemporary techniques
that are more palatable to today’s students. A go-to reference
manual to keep yourself motivated and your students engaged!’
– Martine Spence, University of Ottawa, Canada
2021 352 pp Hardback 978 1 78990 788 9 £100.00 / $145.00
Oct 2022 Paperback 978 1 0353 0813 2 £30.95 / $45.00
eBook • Elgaronline • Elgar Guides to Teaching

2022 c 224 pp Hardback 978 1 80088 424 3 £90.00 / $130.00
Nov 2022 Paperback 978 1 0353 0908 5 c £29.95 / c $45.00
eBook • Elgaronline

How to Manage International
Multidisciplinary Research
Projects

How to Lead Academic
Departments Successfully

Edited by Linda Hantrais, Loughborough
University and London School of
Economics and Political Science, UK

Edited by Adam Lindgreen, Copenhagen
Business School, Denmark and University
of Pretoria, South Africa, Alan Irwin,
Flemming Poulfelt and Thyra Uth Thomsen,
Copenhagen Business School, Denmark
‘Few colleagues plan (and prepare) to be
an academic leader at the start of their
career. But, almost inevitably, many of us
will be asked to take up a major leadership
role at some point, and often unexpectedly.
Managing professionals within a distinct
organisational climate, with unique practices
and politics, against the backdrop of a
dynamic marketplace is no small matter. It
is, in fact, often a sink-or-swim experience. But, have no fear, How to Lead
Academic Departments Successfully is here. The book is a rich source of
information that offers actionable advice and perhaps comfort for those
of us who are about to face the challenges of academic leadership or are
trying their very best at it every day. The book’s content provides lucid
and eclectic answers to the question posed its title. It will be an inspiring
companion of travel for any colleague on a leadership journey.’
– Ko de Ruyter, King’s College London, UK
2021 416 pp Hardback 978 1 78990 714 8 £125.00 / $180.00
Nov 2022 Paperback 978 1 0353 0903 0 c £35.00 / c $50.00
eBook • Elgaronline • How To Guides

‘It is the unique blend of theoretical analysis
and practical case studies that makes
this guide an essential tool for mid-career
and more established researchers as
they prepare to manage, coordinate or
participate in the development and delivery
of complex international multidisciplinary
collaborative research projects, which
are essential in tackling global societal
challenges.’
– Dave Filipović-Carter, Education-Training Ltd
2022 224 pp Hardback 978 1 80220 471 1 £90.00 / $130.00
Dec 2022 Paperback 978 1 0353 1097 5 c £25.00 / c $35.00
eBook • Elgaronline

Business and Human Rights Law
and Practice in Africa
Edited by Damilola S. Olawuyi, Hamad
Bin Khalifa University (HBKU), Qatar, Afe
Babalola University, Nigeria and United
Nations Working Group on Business and
Human Rights and Oyeniyi Abe, University
of Huddersfield, UK and Afe Babalola
University, Nigeria
‘This is a solid and welcome intervention in the
highly topical and fast-growing literature on
business and human rights more generally,
and as it concerns Africa. Professors Olawuyi
and Abe have conceptualized and put
together a very impressive, multidisciplinary,
well-researched and well-written book. Readers from a wide variety of
disciplines and backgrounds will surely find the book’s conceptual depth
and broad coverage as impressive, relevant and useful, as its practical
utility in a variety of professional contexts.’
– Obiora C. Okafor, UN Independent Expert
on Human Rights and International Solidarity
2022 336 pp Hardback 978 1 80220 745 3 £110.00 / $160.00
eBook • Elgaronline

7

Save up to 20% at e-elgar.com

I

For our electronic content, visit: elgaronline.com

BUSINESS & MANAGEMENT TITLES, OCTOBER - DECEMBER 2022

How to Enhance Your Research

Big Data in Small Business

100 Practical Tips for Academics

Data-Driven Growth in Small and
Medium-Sized Enterprises

Don J. Webber, University of Sheffield, UK

Edited by Carsten Lund Pedersen,
Copenhagen Business School, Adam
Lindgreen, Copenhagen Business School,
Denmark and University of Pretoria, South
Africa, Thomas Ritter and Torsten Ringberg,
Copenhagen Business School, Denmark

‘Academia, while immensely rewarding,
can be a pretty tough gig, particularly for
junior researchers. In this book, Professor
Webber, based on years of experience across
countries and institutions, provides a very
accessible set of tips to make the academic
journey less daunting and more enjoyable.
A delightfully free-flowing read, with many
nuggets of quality information, for new and
established academics as well as research
leaders – a book that could easily become a
staple on an academic’s bookshelf.’
– Gail Pacheco, Auckland University of Technology, New Zealand
2021 272 pp Hardback 978 1 78897 808 8 £90.00 / $130.00
Oct 2022 Paperback 978 1 0353 0811 8 £30.95 / $45.00
eBook • Elgaronline • How To Guides

‘I have often seen how data is given too
little attention when companies undertake
digitalization efforts. That is a shame, since
access to high quality data is like having
a superpower, and this superpower is
accessible to any business that is willing
to do the work. Good to see a book that focuses on the opportunities for
small and medium sized businesses!’
– Pernille Erenbjerg, Board Member at Genmab, Nordea,
Nordic Entertainment Group and Millicom, Denmark
2021 272 pp Hardback 978 1 83910 015 4 £100.00 / $145.00
2022 Paperback 978 1 0353 0678 7 £30.95 / $45.00 • eBook • Elgaronline

How to be a Reflexive
Researcher

Handbook on HR
Process Research

Paul Hibbert, University of St Andrews, UK
’Reflexivity is an often misunderstood
concept and an art that few have mastered
but everybody would benefit from. In this
informative and inspiring book, Professor
Paul Hibbert, in an accessible and engaging
manner, discusses theoretical debates
on reflexivity and demonstrates what it
means, in practical terms, to be a reflexive
researcher. The book combines intellectual
rigour – underpinned by a thorough
reading of sources drawing on a range of
disciplines – with a mature authenticity,
built on personal experience. An absolute
must-read for all academics, students and
practitioners interested in reflexivity.’

Edited by Karin Sanders, UNSW Business
School, Australia, Huadong Yang, University
of Liverpool Management School and
Charmi Patel, Henley Business School, UK

– Martyna Śliwa, Durham University, UK
2021 176 pp Hardback 978 1 83910 184 7 £75.00 / $110.00
Nov 2022 Paperback 978 1 0353 0905 4 c £22.95 / c $35.00
eBook • Elgaronline • How to Research Guides

‘Practitioners and scholars alike have
long sought to understand how human
resource management affects employee
and organizational outcomes. HRM process
theories help to address this enigmatic
question. This edited volume is dedicated
to unpacking relevant attribution and HRM
system strength theories, with commentary
from world-leading scholars. Through
insightful theorizing and promising empirical evidence, conceptual
and methodological questions pertinent to employees, line managers,
organization leaders, and HR professionals are raised and addressed,
setting the stage for exciting future research and practice.’
– Elaine Farndale, The Pennsylvania State University, US
2021 224 pp Hardback 978 1 83910 006 2 £115.00 / $170.00
Oct 2022 Paperback 978 1 0353 0814 9 £37.00 / $55.00 • eBook • Elgaronline
Research Handbooks in Business and Management series

Youth Marketing
to Digital Natives
Wided Batat, Professor of Marketing,
Entrepreneur and Keynote Speaker

Marketing Countries, Places,
and Place-associated Brands

‘Based on solid original research, Dr. Batat
has crafted a must-read for anyone who
must understand pre-teens and teenagers.
Her results point to a new approach for
marketing, whether promoting products or
healthy choices, a new approach that takes
into account the sometimes-rapid changes
that young people go through. Practical
and thorough, with clear recommendations
and case studies.’

Identity and Image
Edited by Nicolas Papadopoulos, Carleton
University, Ottawa and Mark Cleveland,
University of Western Ontario, London,
Canada
‘In a field not noted for its sense of direction
or purpose, Papadopoulos and Cleveland
have achieved that rare goal: a properly
curated collection. They have done this
with intelligence and panache, so this book
should move the field forward, and is also a
pleasure to read. Highly recommended.’

– Jeff Tanner, Old Dominion University, US
2021 288 pp Hardback 978 1 83910 929 4 £95.00 / $135.00
Oct 2022 Paperback 978 1 0353 0816 3 £30.95 / $45.00
eBook • Elgaronline
New Horizons in Marketing series

– Simon Anholt, Independent policy advisor, UK, and Founder,
Anholt-Ipsos Nation Brands Index and City Brands Index
2021 392 pp Hardback 978 1 83910 736 8 £120.00 / $175.00
2022 Paperback 978 1 0353 0680 0 £37.00 / $52.00 • eBook • Elgaronline
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A Research Agenda for
International Business and
Management

A Modern Guide
to Wellbeing Research
Edited by Beverley A. Searle, University
of Dundee, Jessica Pykett, University of
Birmingham, and Maria Jesus AlfaroSimmonds, Loughborough University, UK

Edited by Ödül Bozkurt, University of
Sussex Business School, UK and Mike
Geppert, Friedrich Schiller University Jena,
Germany

‘A powerful, thought-provoking and timely
contribution, offering new insights that will
greatly enhance our understanding of
well-being and its determinants.’

‘Climate change, increasing inequality,
pandemic, political turmoil. . .“Thinking out of
the box” is exactly what we need to do. But
how can we do that? This book will help us
leave our comfort zone and encourage our
renewed challenges to overcome the box.’

– Dimitris Ballas, University of Groningen,
the Netherlands

– Takahiro Endo, Hitotsubashi University
Business School, Tokyo, Japan

2021 328 pp
Hardback 978 1 78990 015 6 £115.00 / $175.00
Nov 2022 Paperback 978 1 0353 0901 6 c £30.95 / c $45.00
eBook • Elgaronline • Elgar Modern Guides

2021 288 pp Hardback 978 1 78990 203 7 £95.00 / $145.00
Nov 2022 Paperback 978 1 0353 0902 3 c £30.95 / c $45.00
eBook • Elgaronline • Elgar Research Agendas

Handbook for Sustainable
Tourism Practitioners

Handbook of Research
Methods in Careers

The Essential Toolbox
Edited by Anna Spenceley, independent
consultant, IUCN WCPA Tourism and
Protected Areas Specialist Group, Global
Sustainable Tourism Council, Travelyst,
University of Brighton, UK and University of
Johannesburg, South Africa

Edited by Wendy Murphy and Jennifer
Tosti-Kharas, Babson College, US
‘The Handbook of Research Methods in
Careers is a marvel! Editors Wendy Murphy
and Jennifer Tosti-Kharas have cleverly
organized insights from leading scholars
in the careers field to provide a road-map
for conducting meaningful research. Each
chapter highlights key research issues
ranging from how to conduct in-depth
interviews to text mining to measuring
career constructs. This first-of-its-kind
Handbook offers actionable advice on how
to avoid errors, details best practices,
and discusses innovations in studying careers.’

‘Written by world experts in their fields, it fills
a gap in the market for sustainable tourism
research that is helpful and practical. It is
gratifying to read all these chapters from
consultants and practice-oriented academics
that I have admired for years, which allow us
an insight into the experience they have gained over decades of working
for some of the most influential international organisations, overseas
development agencies, governments and protected areas.’
– From the foreword by by Xavier Font

– Sherry E. Sullivan, Bowling Green State University, US
2021 352 pp Hardback 978 1 78897 671 8 £135.00 / $200.00
Nov 2022 Paperback 978 1 0353 0899 6 c £37.00 / c $55.00
eBook • Elgaronline • Handbooks of Research Methods in Management series

2021 552 pp Hardback 978 1 83910 088 8 £205.00 / $295.00
Oct 2022 Paperback 978 1 0353 0815 6 £47.00 / $67.00 • eBook • Elgaronline
Research Handbooks in Tourism series

Pioneering Family Firms’
Sustainable Development
Strategies

A Research Agenda
for Place Branding
Edited by Dominic Medway, Gary
Warnaby, Manchester Metropolitan
University and John Byrom, University of
Liverpool, UK

Edited by Pramodita Sharma and Sanjay
Sharma, University of Vermont, US

‘Most key themes of interest to anyone
involved in place branding research are
covered in the governance, contexts and
experiences sections, and along with the
key grounding issues, the book contains
some very insightful case studies. In the
final chapter, Stephen Brown recognises
that while place branding may have
peaked, we now see more of a focus on
destination demarketing. This book is
therefore very timely. Since global tourism was devastated in 2020 and
places seek to recover from the COVID-19 pandemic, a more considered
research agenda as outlined in this book may lead to places being better
managed with a focus more on sufficiency than growth, so we do not
face a need for destination demarketing again.’

‘Based on 15 case studies of innovative
business families from North America,
Europe, Asia and Oceania, Dita and Sanjay
Sharma have distilled practical lessons
on how to establish and transform family
businesses for long-term success in an ever
changing business environment where
sustainability issues are increasingly
important. An excellent contribution to the
world of family businesses.’
– Thomas Schmidheiny and Dieter Spälti,
Indian School of Business, India
2021 384 pp Hardback 978 1 78990 441 3 £110.00 / $165.00
2022Paperback978 1 0353 0676 3£37.00$55.00eBook • Elgaronline
New Horizons in Sustainability and Business series

– Heather Skinner, Manchester Metropolitan University, UK
2021 352 pp Hardback 978 1 83910 284 4 £105.00 / $155.00
2022 Paperback 978 1 0353 0679 4 £30.95 / $45.00 • eBook • Elgaronline
Elgar Research Agendas
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