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This unique Companion provides a comprehensive overview and critical
evaluation of existing conceptualizations and new developments in
innovation research. It draws on multiple perspectives of innovation,
knowledge and creativity from economics, geography, history, management, political science and
sociology. The Companion brings together leading scholars to reflect upon innovation as a concept
(Part I), innovation and institutions (Part II), innovation and creativity (Part III), innovation,
networking and communities (Part IV), innovation in permanent spatial settings (Part V), innovation
in temporary, virtual and open settings (Part VI), innovation, entrepreneurship and market making
(Part VII), and the governance and management of innovation (Part VIII).

HOW TO ORDER
ONLINE
www.e-elgar.com
Get up to 20% discount when you
order online

BY EMAIL
UK/ROW: sales@e-elgar.co.uk
N/S America: elgarsales@e-elgar.com

BY PHONE
UK/ROW: +44 (0) 1242 226934
N/S America: +1 413-584-5551

‘This is an innovative book on innovation. It innovates through the organisation of the subject
achieved by the four editors. It digs into innovation as a concept, as institutions, as creativity,
channeled through temporary and permanent organisations, shaping markets and dialoguing with
entrepreneurship, and as embedded in places and networks. The contributions are not just
hagiographies. All have critical thinking, questioning categories and data and findings. These are
reasons why this book will become the essential reference in the field.’
– Michael Storper, The London School of Economics, UK
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‘This very wide-ranging selection of chapters reflects a much broader outlook than most other
innovation research collections. It is not wedded to any school or discipline, yet it draws on
relevant ideas from virtually all of them. It is an ideal companion for a reader interested in the
various new perspectives on innovation that have emerged recently and how these are connected
to established themes, or the reader interested in developing a more interdisciplinary appreciation
of the subject area.’
– John Cantwell, Rutgers University, US
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